Special Edition
JOIN OUR WINNING TEAM!

Consultants Driving
Company’s Growth
Fueling that growth is theTupperware
Opportunity. Thousands of women and
men in North America looking for a
source of income aren’t waiting for
government bailouts to take effect.
Instead, they’re taking charge of their
futures and starting their own
Tupperware businesses.

RAZZMATAZZ SALES

Decade of the Party
Tupperware has declared the 2010s the Decade of the
Party and, according to Kanwar Bhutani, President,
Tupperware U.S. and Canada, “We’re dedicating our
business to the thing that has made Tupperware an iconic
company for the past 60 years: the Tupperware Party.
It’s no secret that no one parties like Tupperware!”

A FUN, CONTEMPORARY PARTY
The Tupperware party and the Tupperware
Opportunity are lauded by many of today's hottest
celebrities, including Mariska Hargitay, Tori Spelling
and Ice-T. “The party today is really a girl's night out,”
said Goings in an interview with the
Orlando
Sen nel. “It's women getting together. It is
interactive. They have a lot of fun.
“And...you've got...a compensation program that makes
people say, ‘Hey, I can earn great money holding
these parties and building my own sales
organization.’There is a party starting every two and a
half seconds.”

COMPANY OFFERS FABULOUS
KIT TO GET STARTED!
To support new Consultants as they start their
businesses, Tupperware offers them an exclusive
high-valued Executive Business Kit at a low price
that includes all the demonstration products they’ll
need and all the paperwork necessary to get their
businesses rolling.
In addition, new Consultants have the opportunity to
earn more products and rewards with their
performance in the first 90 days of their business.

EXCITING PRODUCTS TO SHARE

Multiple
Avenues
to Success
While the home party continues to be the
heart of the business model, Tupperware
Consultants also sell through their own
personalized Web sites. A Web site promotes a Tupperware Consultant’s business and is open 24 hours a day, seven
days a week. And, there are no geographic boundaries for selling or encouraging other people to start their own
home-based businesses.
Savvy Tupperware Consultants also find
financial success and personal satisfaction in helping other people—and their
families—achieve their goals. Tupperware Consultants are reaching out to others in search of more income, work-life
balance and greater flexibility, and wel-

Besides updated classics, Tupperware now offers
cookware and kitchen gadgets, teas and related
products, microfiber cleaning products, interactive
children’s toys, and on-the-go food storage options.
“Our focus is on saving people time and money and
helping them live healthier lives,” said Kanwar S.
Bhutani, president, Tupperware U.S. and Canada.

TOP-NOTCH CORPORATE REPUTATION
“For decades, Tupperware has
been developing functional
products with practical value,
using simple but nevertheless
ingenious, and definitely
distinctive
design,”
says
Professor Dr. Peter Zec,
initiator of the red dot design award and senator of
the international umbrella organisation of design,
Icsid, explaining the selection of the design team of
the year. “With the typical Tupperware design, the
company has managed to give ingenious ideas an
appropriate form for many years. Tupperware’s
success story is an example of continuous innovative
potential, which has been shaping our daily lives for
generations. For this achievement we are honouring
the Tupperware Design Team with the highest
distinction that exists in the design world.”

NO EXPERIENCE NEEDED
LEARN MORE Tupperware Sales Force Members enjoy
meeting with potential new Consultants, answering
questions about becoming a Tupperware Consultant and
taking applicants through the easy steps to starting their
very own business,

People who are interested in learning more contact their
Tupperware Consultant.:

